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How to...?

How to…use the materials 

All churches, whatever their theology, tradition or style of worship celebrate Easter. Experience Easter offers some resources to help you to build on what you already do. Much of the material has been developed by people active within the Anglican tradition, but it is offered to all churches and to Churches Together groups.

All or nothing?
Like all such resources this material is offered for you to use as you wish. It is not intended that you use all of it exactly as it is written. Nor should you dismiss it all because one idea is not helpful to you. You are invited to look at it all and to use what is useful to you in the way most appropriate to your church and community. Some of the ideas may sow seeds in your mind that develop in completely new ways.

Some suggestions

· Take individual prayers and use them within your own order of worship

· Suggest to other churches in your community that together you place a cross in a prominent position in the town or village.

· Use some of the prayers at an ecumenical gathering around the cross.

· Use one of the stations as a focus for worship

· Work with other churches in your community to produce an Easter trail taking in all the churches, each opening up a part of the Easter story as they interpret it.

Tell us
Each year there are new resources in the Experience Easter pack. The team would like to know how you used the material, which bits worked best with you and what you added to it. You never know which of your suggestions may be included in the pack next year. Pictures of the creative ways that you celebrated Easter are particularly useful. It is encouraging when the following year’s publicity includes examples of the ways Experience Easter has helped to resource the celebration of Easter in different denominations and in joint church events.


How to…promote Experience Easter for free

There are many ways of promoting Experience Easter (EE) without having to spend any money.  All you have to do is make the most of the free resources.

Posters, logos, invitations and leaflets are all free and available to order or to download from the Experience Easter website www.experienceeaster.org 

How to get the most out of the free resources – a few ideas 
Most areas will have a church or community magazine and they can be a fantastic resource. They are an ideal publication to promote your Easter services and events and to make the articles look more interesting and impressive you can use the EE logos. If magazine editors are struggling for a front page image, then why not use one of the EE posters, which will make the magazine look professional and attractive? Lots of magazine editors also hunt around for articles, so why not use the latest EE news and updates? These are all available on the website.
Pew sheets are another fantastic way of communicating the latest news and events at your church.  Highlight your Easter services and activities with the use of the EE logo. 

Notice boards continually need updating, so this year, why not use the EE posters to make them look professional? The bright striking images will catch people’s attention. Posters can also be put up in people’s homes, in shop windows and in community buildings. Order extra posters this year, hand them out to people as they leave the church and ask them to put them up wherever they can.

Use the free invitation cards to add your church’s Easter details and post them into every letter box in your area. It’s a great way to invite people to your church who don’t currently attend.

Use the EE logo on all your church’s literature; it’s an easy way of professionally promoting Easter at your church, without you having to pay out for any special design work. This works for emails as well - why not use the EE logo as your email footer? The more consistent you are in your messages the stronger they become.

EE posters, logos and literature can be used on your church website. It’s a great way of promoting your Easter events whilst making your front page look good! Remember to add a link back to the special EE website so people can find out more if they wish. 

EE stickers can be given out to your congregation, but why not also distribute them to any groups that use your church buildings, for example the mother and toddler group, the Scouts, the weight loss group! It’s an opportunity to promote Easter at your church, without being invasive.

If you can think of any more ways in which you can use the free Experience Easter resources then let me know and I will post your ideas on the website! Contact the Communications Department on 01452 835515 or communications@glosdioc.org.uk  


How to…write a press release

A press release is simply a statement prepared for distribution to the media. It should give journalists information that is useful, accurate and interesting.

It should answer all of the W questions (who, what, where, when and why) about your organisation or event.

Try to write your press release/story as you would like to have it reported and always write your story with the media in mind -

· Keep it concise

· Make each word count

· Avoid jargon

· Stick to the facts and avoid fluff
· Proofread your work properly – check your spelling and grammar
Structuring your release

It is important that your press release looks professionally produced and is written to an easy to follow formula.
Firstly, say what it is

At the very top of the page, the Title 'Press release' should be centred in bold and the largest text on the page.
Grab their attention

Below the title is the headline. It should also be centred and bold. The heading is a one-line description of the event. It should be short, snappy and clever, if you can! It should be designed to capture the journalists’ attention, impressing them enough to read on.
Facts and figures

The next two paragraphs present the useful, accurate and interesting body of the press release.

The body is a couple of short paragraphs which explain all the 'W's: who, what, where, when

and why. The first paragraph of the press release should capture the journalists’ interest and contain a summary of your message. Remember the key information to include in the body text is:

· What the event is for

· Who the event is for

· Why the event is happening and why people should care

· Where and when the event is happening
Get a quote

Use a quote in your press release to give it a personal touch and make your story come alive. Always name your source, say what their involvement with the project is - and be certain

to get their permission to be quoted.
Final paragraph

The final paragraph is a brief summary of the release and further information about you and your organisation.
Finish with a clear name and telephone number that a journalist can use to find out more.

Overview and checklist
Your press release should be typed in a clear, sans serif font such as Arial or Gill Sans MT. 
Try to keep your entire press release on one side of an A4 page. If you really must go to a second page, make sure you indicate 'page two' in the top right-hand corner.

When you are finished, run through this checklist:
· Press release - in bold and a larger size

· Headline in bold

· Body (who, what, when, where and why)

· Quotation – add the personal touch

· Contact – name and number in bold

· Proof read – basic font, check spelling, page numbers

· The best way to send your press release to a journalist is electronically by email


How to…contact the local media

Once you have written your press release you need to make sure it gets to the right people. You should always check the paper’s deadlines for articles, especially the weekly papers. Remember to plan ahead - an event that happened last week is a non story to the media. Below is a list of local media contacts in and around Gloucestershire. You may know of some more in your local area, but this is a good place to start!

Papers
	Place
	Paper
	Telephone
	Email

	Cheltenham


	Gloucestershire Echo
	01242 271821
	news@glosecho.co.uk 



	Gloucester


	Gloucester Citizen
	01452 420621
	citizen.news@glosmedia.co.uk


	Stroud


	Stroud News & Journal
	01453 762412
	snjnews@stroudnewsandjournal.co.uk

	
	Stroud Life
	01242 271900  
	news@glosmedia.co.uk 

	Forest of Dean
	The Forester
	01594 820605
	news@theforester.co.uk

	
	The Review
	01594 841113
	review-editor@internet-today.co.uk

	Cirencester and the Cotswolds
	The Wilts and Glos Standard
	01285 642642
	news@wiltsglosstandard.co.uk

	
	Cotswold Journal & Evesham Journal
	01386 442555
	journal@midlands.newsquest.co.uk


	Gloucestershire /Thornbury /Chipping Sodbury / Yate 
	Gazette
	01453 544000
	gazette.news@gazetteseries.co.uk

	South-west England
	Western Daily Press
	0117 934 3000
	wdnews@bepp.co.uk


Radio
	Place
	Paper
	Telephone
	Email

	In and around Gloucestershire


	BBC Radio Gloucestershire

	01452 307093
	radio.gloucestershire@bbc.co.uk

	Gloucester


	Severn Sound
	01452 572 400
	news@severnsound.co.uk    

	Cheltenham


	Star FM
	01242 699555
	studio@star1075.co.uk  


Television
	BBC Midlands Today
	08000 630 630
	midlandstoday@bbc.co.uk

	BBC Points West
	0117 974 6877
	pointswest@bbc.co.uk 

	ITV Westcountry
	0844 88 12345
	west@itvlocal.com



How to …use the Experience Easter Eggs

The exciting and engaging Experience Easter Eggs are still available at only £2.  Each pack contains everything that is needed to make a bracelet that consists of 21 beads. Each bead is linked to a part of the Easter story and the pack also contains over 50 ideas for activities connected with a part of the story.  The egg can be used by families together or by children individually to explore the story. The PCC might want to buy a number of eggs and give or sell them on to children in church/school/community. 
Below are just a few suggestions – if any of them catch your imagination, please don’t hesitate to contact the Diocesan Children’s Adviser who will be happy to help you develop them further. 

1. Family Challenge: give the eggs away to families connected with church and challenge them to return on Easter Sunday ready to tell the story using the bracelets. Prizes are always good! 


2. Travelling Egg: [loosely based on the Posada idea]:  There are 21 beads inside the egg. Divide the time between Ash Wednesday and Palm Sunday into 20 days (Palm Sunday will be 17 April 2011).  Invite people to travel from house to house, adding the next bead, discovering the story, and doing the activity together. Bring the finished travelling bracelet into to church for Palm Sunday ready to tell the Passion (or lengthen the time to Easter Day). Each participating family should have an egg as well as the travelling one. 

3. Egg-Splain: Organise an activity morning during Lent/Holy Week and incorporate the bead activities into the programme.
4. Add a bead: Include the creative bead activities into each Sunday during Lent – in a similar way to the Advent candle. 

5. Family Egg-Splore: Create a special family event in Holy Week so that all ages together can explore and re-enact the story of Holy Week using the beads.

6. Give-away: Give away the eggs as part of Experience Easter with Schools. This could be one per class if numbers are very large, or if the visiting school is small, maybe one per child. 

7. Which bead today?: Make a bead bracelet beforehand and use it to tell the key parts of the story in a Lent assembly, or series of assemblies. Begin each session with the words: “I wonder which bead it will be today?” Give each class an egg so that activities can be followed up later. 

8.  Give it away: Fill an empty egg with 5p pieces at the beginning of Lent and ask families (or children in school) to guess how many. Challenge them to equal or beat the amount.  Collect eggs on Easter Sunday or at end of term gathering. Donate money to appropriate charity.

9. Telling the Passion:  Shape Palm Sunday worship around the 12 Holy Week beads, inviting people to add or hold the appropriate beads as the Passion narrative is read. 

10. Take it out: Visit a local group such as Scouts, Brownies, Guides etc. and tell the Easter story in beads, inviting them to join in 

11. Egg trail:  Create a bead trail around a park/garden/community. Invite people to walk the route and do the activities/pray as they journey. Give them an egg of their own to take away. 

12.  Bead bunch: plan a special four week only after school club. (This is an ideal way to try something out.) First week in Lent use beads one to four; second week use beads five to seven; third week use beads eight to 12; fourth week use beads 13 to 21.  Invite them to church or community event (eg Easter egg hunt) on Easter Day to receive the final bead.  

13. Bead day: Offer a bead day to school or at church where every child gets to take part in activities that create the bracelet and share the story.

14. Beads in the community: Book a stall or set up a table in the centre of the community on each Saturday in Lent. Invite people to do the appropriate bead activity for that week – eg a promise to give something away, a small donation, a prayer for peace etc.  Sell/give away the eggs as well. 

15. Bead bonanza:  Hold a craft morning for all ages to make some of the many ideas included in the egg. These include making hot cross buns, kite making, candle holder, toy hobby horse and many more. End by telling the story using the beads and give away eggs to take home and do themselves. 

See www.eggventurebeads.com or follow the link from the Experience Easter website www.experienceeaster.org for a wide range of creative ideas for teachers and children’s leaders.


How to…follow-up Experience Easter

The weeks after Easter are a great time to ponder the meaning and significance of the events at the heart of the Christian faith – just as the first disciples did.

Our Easter services provide a ready opportunity to invite people to reflect on the Christian story afresh, not least those who have found themselves drawn back to church through the Experience Easter initiative. Some ways in which this might be done are:

1. Encourage people to find out more about Jesus by visiting www.rejesus.co.uk. The website is user-friendly and particularly designed for those beginning to explore the Christian faith. The website address could be printed on the news sheet or at the end of orders of service.


2. Invite people to a screening of The Passion, the BBC’s highly acclaimed series. The Bible Society has produced an excellent resource with all four episodes on DVD together with stimulating and creative resources to be used in the context of an enquirers’ group or home group. Visit www.bibleresources.org.uk to find out more. Cost - £19.99.


3. Use Easter as a time to highlight the various ways in which your church is seeking to live out the Easter faith. It might be appropriate to offer a simple leaflet raising awareness of what your church provides in the way of prayer and pastoral support, opportunities to explore the Christian faith, and service to the community. 


4. The local church might create a simple booklet ‘What Easter means to me’ – a collection of stories and testimonies from members of the congregation highlighting how their faith makes a difference to their lives. Free copies could be given to everyone who comes to Easter services.     

For further ideas and information contact the Diocesan Missioner, the Revd Andrew Braddock, T. 01452 610346; E. abraddock@glosdioc.org.uk    

